
Print & Play DATA ICEBERG 
Preparation 
Ensure that you have access to a high-quality printer and paper of the appropriate thickness to 
print the cards.  We recommend you use A4 paper, cardstock, or photographic paper of 80gsm 
or more. 

Print the Cards 
Print the cards onto A4 paper, ensuring that you select the option to print at actual size, or no 
scaling.  This guarantees that the cards will be printed at the correct dimensions.  If your printer 
has the option to print double-sided, you can select this to print both the front and back of the 
cards onto a single page.  If you do not use this option, you will need to print the face and back 
of the cards separately. 

Cutting the Cards 
Once your printed cards are dry, use a ruler and a cutter, or a guillotine to cut the cards out.  
Make sure to follow the cutting lines indicated within the PDF file and cut as accurately as 
possible to create cards of uniform size.  If you prefer your cards to have rounded edges, you can 
then use a rounded corner cutter to give them a more professional finish. 

Sleeving the Cards (Optional) 
Once you have cut out your cards, you may place them into transparent protective sleeves of 
standard playing card size.  If you have printed your card double-sided, place one card into a 
single sleeve.  If you have printed the front and rear of your cards separately, you will need to 
match the front of each card with the corresponding card back before placing into the sleeve. 

Game Board  

The game board consists of two separate parts, one each on a page of A4 paper.  You will need 

to use adhesive tape to join the two parts together in order to prevent them moving.  This 

makes it easy to fold the board in half when storing it. 

Game Instructions 

You may print the instructions onto a sheet of A4 paper for use as reference when playing the 

game if you wish.  However, we advise you read them in digital format to help protect the 

environment. 
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